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Campaign Name 
Together we walk We walk for the same purpose
● Creates a sense of unity 

amongst participants
● Uses positive and 

reinforcing language to 
encourage participation

● Tagline is concise and 
impactful

● Embellishes the purpose 
of the campaign 

● Signifies the collective 
purpose of all students to 
thrive in their education



Our Goals
● Increase campaign 

Awareness by 20% in 6 
months

● Increase conversions by 5% 
in the form of donations 

Target Audience 

● Prospective students
● Current students
● Alumni

Online Presence 

● Well developed website 
● Multiple active social 

media pages

Target Objectives 



Website 
Evaluation



User Interface (UI) & User Experience (UX)
User Interface (UI)
Colors: The signature Hofstra blue and gold are featured prominently 
on their website.

Layout: The site is broken up into sections through the use of images 
and solid colored backgrounds.

Typography: Hofstra utilizes the Poster Gothic Condensed font in 
their logos and the Avenir font across other materials and their 
website to increase readability and accessibility.

User Experience (UX)
At the first look at the site, users  are provided with links 
to different areas of the site that may fit their needs, 
including information, visits, and more. User experience 
could be improved by expanding upon these options.



Mobile Friendliness 
Some areas of the Hofstra website are 
not optimized for mobile viewing, 
making it difficult for users to explore 
the site from tablets and phones.

Page Loading Speed
The website’s speed index is poor on 
the desktop site at 1.3 seconds, and 
acceptable on the mobile site at 3.2 
seconds.



Overall Design 
The website’s visuals are 
cohesive, utilizing 
matching fonts and 
colors across its pages.

The site layout breaks up 
information into easily 
readable pieces of 
information.

Content Quality
Hofstra’s site has a good 
balance of highlighting 
important information 
without overwhelming 
visitors.

News section of the site 
keeps alumni connected 
to the current state of 
the campus.



SEO AUDIT



Organic Search Traffic 

Desktop Version (SEMrush)Mobile Version (SEMrush)



KD (Keyword Difficulty)

Shows how difficult 
each keyword would rank 
organically in Google Top 
10 for these keywords

The higher the percentage
The harder it would be
to achieve Google Top 10 

Keyword Research
SEMrush Keyword Analysis: 



Backlinks
SEMrush Backlinks 
Research:

- July 4.1M
- Aug 3.6M
- Sept. 2.8M
- October 2.4M

This could be that they 
removed the backlink, 
Broken page, bot 
blocked, page redirect

Bounce Rate

Page/Visits & Avg. Visit Duration:

Visitors are spending a good amount of time 
on the site. However, there's potential to 
deepen engagement by offering more 
compelling content

SEMrush Bounce Rate 
Research:

Hofstra bounce rate: 51.91% 
( mean a larger percentage 
of visitors leave a website 
after viewing only one 
page, rather than exploring 
further by clicking on 
additional pages.)



SEO Audit Recommendations
Keyword Optimization

● Adding relevant keywords to target their 
website traffic and increase the number of 
visitors.

● Consider search intent (informational, 
navigational, transactional, or commercial) to 
ensure you're targeting keywords that match 
what users are looking for.

Improve Bounce Rate
● Offer more engaging content specific 

to the campaign (e.g., videos, success 
stories, updates).

● Add clear calls to action to guide 
visitors through the campaign process.

Improve Backlinks
● Internal Linking: Link to additional 

campaign-related pages (e.g., registration, 
Anchor text, etc).
website’s ability to get backlinks recognized 
or indexed by search engines.

Mobile Optimization 
● Mobile-Friendly Content: Make sure 

text is readable without zooming, 
images are optimized, and forms are 
easy to fill out on small screens.



Consumer Decision Making Funnel



AD FORMATS
Text Ads

● Perfect for search results, focusing 
on direct calls-to-action.

● Including the keywords such as 
“charity walk” “educational 
opportunities” 

Display Ads
● Use visuals of past events or 

student success stories to engage 
a broader audience.



Mobile Marketing Strategies
SMS allows businesses to send messages to customers via 

text messages

Why SMS?
● Texts are quick and easy to read
● High engagement (Open rate of 98% 

according to TextDrip)
● Cost effective
● Build personal connections with 

potential donors 
● Increase reach to a broader 

audience



Email Marketing

Utilizing email to connect and 
communicate with 

potential and existing 
audience 



Campaign 
Landing Page



https://www.Hofstra.com/Togetherwewalk

Landing Page: Desktop Version 

https://www.canva.com/design/DAGVp1JmzLY/JjmAi8cuNJaBXPwbSllKmA/view?utm_content=DAGVp1JmzLY&utm_campaign=designshare&utm_medium=link&utm_source=editor
https://docs.google.com/file/d/1HWaZ19cA5oCOMas6PYUCFEQXHbIMBBcf/preview


Mobile Version

https://docs.google.com/file/d/1-6puOykFTR8BWLjc9klDMSU2i3sVGDPr/preview




Thank you!
Questions?


